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SUPPORT WITH 

Developing a content marketing strategy
Creating an authentic brand story
Leading a relevant conversation

Amplifying reach
Fostering more engagement

Increasing visibility
Building a targeted audience

WHY hire us
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HOW SUPPORT CAN BE PROVIDED

Develop an editorial calendar
Build a series of narratives

Write articles
Engage with your audience on LinkedIn through posts

Create corporate profiles
Develop website copy

Expand on product or service descriptions 
Develop social media posts

Create digital products (such as courses and eBooks)

We help businesses amplify reach and engagement
through relevant tai lored content



SUPPORT WITH 

Resume overhaul
 LinkedIn profile optimisation

Writing a book
Creating a series of articles or whitepapers

Developing a digital product
Managing your social media presence

Increasing visibility and engagement on LinkedIn
Building a targeted audience

WHY hire us
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HOW SUPPORT CAN BE PROVIDED

A starter plan for developing articles
Ghostwriting articles, posts or books

Optimised LinkedIn profile
Develop an editorial calendar
Audit and review of resume

We help senior professionals get noticed through strong
and clear digital  profi les and thought leadership 



EDITING

Check structure and flow  | Improve accuracy and readibility
Review grammar and spelling  | Jargon-free English

WHITE-LABEL CONTENT

Article or blog writing  | Infographics | Social Media
Conduct interviews  with thought leaders

Customer testimonials  | Website copy
Marketing collateral 

SERVICES

BUILDING AUDIENCE ON LINKEDIN

Audience identification and messaging  
Engagement | Network growth
LinkedIn profile optimisation
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COMMUNICATION

Speech-writing
Video script

Press release
Awards submission
Tender submission

SERVICES

WORKSHOPS | WEBINARS

Panel moderation
Webinar presenter | Workshop facilitator 

DIGITAL PRODUCTS 

Case study development
Ghostwriting (non fiction, memoir, service offering)

Book or chapter writing
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0%

 SATISFACTION
100% SATISFACTIO

N

GUARANTEE

Satisfaction Guarantee
We will help you achieve the results that we agree upon. In
the unlikely event that we do not, we will continue to work with
you until you are completely satisfied with the result.



PORTFOLIO SNAPSHOT

What It Takes To Become a Great
HR Business Partner - Article
series published @Vertical Distinct
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The 8 Pillars of A Global Payroll
Strategy - Blog post published @
Mercans

Is Your LinkedIn Headline Hurting
Your Career Opportunities? -
Article published @Project
Displaced

Can We Truly Find Happiness at
Work? - Article published @HR
Gazette

articles

https://verticaldistinct.com/what-it-takes-to-become-great-hr-business-partner/
https://verticaldistinct.com/what-it-takes-to-become-great-hr-business-partner/
https://mercans.com/blog-human-resources-global-payroll/the-8-pillars-of-a-global-payroll-strategy/
https://mercans.com/blog-human-resources-global-payroll/the-8-pillars-of-a-global-payroll-strategy/
https://www.projectdisplaced.com/post/is-your-linkedin-headline-hurting-your-career-opportunities
https://www.projectdisplaced.com/post/is-your-linkedin-headline-hurting-your-career-opportunities
https://hr-gazette.com/can-we-truly-find-happiness-at-work/
https://hr-gazette.com/can-we-truly-find-happiness-at-work/


PORTFOLIO SNAPSHOT

Build a Body of Work: A Case
Study on How to Build More
Influence. By Rowena Morais
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COMPLIMENTARY RESOURCES 

How to Optimise Your LinkedIn Profile -
A checklist by Digital Confluence

https://mailchi.mp/0fbe43254033/casestudy-how-to-build-influence
https://mailchi.mp/0fbe43254033/casestudy-how-to-build-influence
https://mailchi.mp/0fbe43254033/casestudy-how-to-build-influence
https://mailchi.mp/9528fcc80502/linkedin-checklist


PORTFOLIO SNAPSHOT

The 7 Strategies of Highly
Successful Business Owners. By
Jacob M Hanes
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GHOSTWRITING - BOOK COVER DESIGN - EDITINg

Awaken Your Mind, Body And Soul. How
Self Reflection is the Beginning of a Better
You. By Gina Daggett



PORTFOLIO SNAPSHOT

Accelerate Magazine
Issue Feb 2015

10

MAGAZINE (EDITOR AND WRITER)

HR Matters Magazine
Issue Apr 2014

NEWSPAPER COLUMN 

You Need to Be On More Than
One Platform - New Straits Times
column in Sep 2019

Communicate Clearly  - New
Straits Times column in Sep 2019

https://www.dropbox.com/s/57rb69njwqk93d2/AccelerateMagazine.Feb2015Issue.pdf?dl=0
https://www.dropbox.com/s/sz7qj5sbadsoe5z/HRMattersMagazine.Issue26.2014April.pdf?dl=0
https://www.dropbox.com/home/RowenaMorais-portfolio
https://www.dropbox.com/home/RowenaMorais-portfolio


PORTFOLIO SNAPSHOT
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YOUTUBE SHOW

Mohsin Memon on learning
through play

Kari Sutton on developing a clear
mind, clear purpose, clear direction

About episode

Watch interview 

About episode

Watch interview 

More episodes

https://digitalconfluence.info/building-influence-show/building-influence-mohsin-memon/
https://youtu.be/ST6DRVAD_rg
https://youtu.be/ST6DRVAD_rg
https://digitalconfluence.info/building-influence-show/kari-sutton
https://youtu.be/q2JgoMTNm2k
https://youtu.be/q2JgoMTNm2k
https://www.youtube.com/channel/UC6BOEPPmm7EfrSR_aDOGy_A


PORTFOLIO SNAPSHOT
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PODCASTS ETC

What Does It Take to Deliver
Successful Change Programmes  - a
podcast interview with Elissa Farrow
published @Vertical Distinct - in Feb
2016 

Articles on Contently
Articles on my LinkedIn
Blog posts on RowenaMorais.com

INDUSTRIES
SUPPORTED

Accounting services
Education
Consulting
Data Centres
FMCG
Government-linked
organisations
Human Resources
Insurance
Publishing
Tech including SaaS
Telecommunications
Non-profit
Wellness

LINKS

https://verticaldistinct.com/what-does-it-take-to-deliver-successful-change-programmes/
https://rowenamorais.contently.com/
https://www.linkedin.com/in/rowenamorais/detail/recent-activity/posts/
https://rowenamorais.com/


WHAT CLIENTS SAY
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WHAT CLIENTS SAY
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WHAT CLIENTS SAY
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WHAT CLIENTS SAY
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Abso lu te ly  genu ine  i s  the  phrase  tha t  comes  to  m ind
when I  th ink  abou t  Rowena.  I ’ ve  had  the  p leasure  o f
knowing  Rowena dur ing  the  course  o f  Rowena ed i t i ng
my book .  She  d id  an  amaz ing  job !  Above  a l l ,  I  was
impressed  w i th  Rowena ’s  ab i l i t y  to  become re la tab le
a f te r  read ing  my manuscr ip t ,  so  tha t  my  book  cou ld  be
empower ing  s t i l l  i n  my  words  bu t  she  b rough t  ou t  the
bes t  o f  me th rough  our  ta l ks .   And ,  o f  course ,
Rowena ’s  w isdom and  knowledge  was  an  A  + .  Rowena
wou ld  be  a  t rue  asse t  fo r  anyone  seek ing  an  ed i to r .  In
add i t i on ,  she  has  amaz ing  marke t ing  sk i l l s  fo r  your
bus iness .

Gina Dagget t  F i tness  and  Wel lness  Coach
Seat t le  WA,  USA

I ’m no t  a  g rea t  wr i te r  o r  ed i to r  bu t  I  had  some grea t
con ten t  fo r  a  book ,  so  I  took  i t  to  Rowena.   We worked
toge ther  and  w i th  her  exce l len t  wr i t i ng ,  o rgan isa t ion
and  ed i t i ng  sk i l l s ,  I  now have  a  book  pub l i shed  tha t  i s
a l ready  b r ing ing  rave  rev iews !  Rowena went  the  ex t ra
mi le  in  he lp ing  me c rea te  g rea t  con ten t  and  ge t  a
book  ready  fo r  pub l i ca t ion .   I  h igh ly  sugges t  her
p ro fess iona l  sk i l l s  fo r  anyone  des i r ing  to  wr i te  and
pub l i sh  a  book !

Jake Hanes ,  CPA and   au thor ,  The  7  S t ra teg ies  o f
H igh ly  Success fu l  Bus iness  Owners ,  Sea t t le  WA USA



WHAT CLIENTS SAY
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Rowena wr i tes  and  des igns  our  news le t te r  fo r  women
leaders  on  a  b i -month ly  bas is .  As  a  c l i en t ,  I  work
c lose ly  w i th  her  on  each  pub l i ca t ion  and  am
impressed  w i th  her  work  e th ic ,  f r i end ly  persona l i t y
and  her  ab i l i t y  to  work  we l l  under  p ressure .   She
unders tands  the  b ig  p ic tu re  a ims  o f  ou r  bus iness ,  can
so lve  p rob lems fas t  and  has  p roac t i ve ly  sugges ted
ideas  fo r  improvement . . .

Jude Tan ,  Execu t i ve  D i rec to r ,  LeadWomen,  
Kua la  Lumpur  Ma lays ia



FEE BASIS

Rates are affected by many factors including:
deadline for completion
complexity of subject matter
content format

LINKEDIN PROFILE
OPTIMISATION

AUD$ 870.00 per profile

FIXED FEES

A fixed rate can be provided together with a
proposal when a complete brief is provided. 

RATES
research necessary
project scope
type of work.
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FIXED RATE FOR ARTICLE

AUD$ 295.00 for 700 words

HOURLY RATES

AUD$ 120.00



ROWENA MORAIS

Invited to the TEDx stage twice, Rowena is an editor,
writer and coach who helps brands amplify reach and
better connect with their customers through relevant
and engaging content. 

Over the last decade, she has been helping
professionals refine their LinkedIn profiles and digital
presence. Author of Build a Body of Work – A Case
Study on How to Build More Influence, Rowena was the
Founding Editor of HR Matters Magazine, a leading
Malaysian print magazine for HR professionals, for
eight years. Rowena is also Associate Editor at the HR
Gazette, a North American HR publication and a
columnist in a Malaysian newspaper, the New Straits
Times.

DIGITAL CONFLUENCE

A boutique marketing and communications firm, Digital
Confluence supports businesses with bespoke
solutions including white-label content development,
digital product development, social media management
and communication services. 

Supporting clients around the world, Digital Confluence
is based in Canberra, Australia.

ABOUT US

Digital Confluence page
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CONTACT

Digital Confluence Media Kit 2023-05

DigitalConfluence.info

hello@digitalconfluence.info

Digital Confluence page

Rowena Morais

RowenaMorais.com

Rowena Morais

https://www.linkedin.com/company/72634719/admin/
https://www.facebook.com/DigitalConfluence
http://www.digitalconfluence.info/
https://www.linkedin.com/company/72634719/admin/
https://www.facebook.com/DigitalConfluence
http://www.digitalconfluence.info/
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&cad=rja&uact=8&ved=2ahUKEwjv-cilq_n2AhXF8XMBHcJDB5IQwqsBegQIAhAB&url=https%3A%2F%2Fwww.ted.com%2Ftalks%2Frowena_morais_become_an_influencer&usg=AOvVaw11M9b8K3XPRn5vDB5E2N8h
https://www.linkedin.com/company/72634719/admin/
http://www.digitalconfluence.info/
https://www.facebook.com/DigitalConfluence
https://www.linkedin.com/in/rowenamorais/
http://www.rowenamorais.com/
https://www.facebook.com/RowenaAMorais/

